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Building Successful Brands

with Limited Resources

Understanding the Foundations of
Successful Branding




Understanding the Foundations
of Successful Branding

In this session, we'll explore the essential elements of
successful branding and how they can help your business
stand out in the marketplace.




Forge Your Unique Identity:
Setting Your Business Apart and Winning
Over Your Audience!

Establishing a strong brand identity is crucial for building trust,
fostering customer loyalty, and driving business growth.



Elements of Branding
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Logo Color Palette Typography Imagery

Consistency across these elements helps to reinforce brand recognition and establish
credibility with your audience
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Defining Your Brands Identity:

Understanding who you are as a

business and what sets you apart from Activity: Brand Core Values

the competition is creating a strong

foundation that involves clarifying your ldentify the core values that define

brands: your business's principles and beliefs.
® Mission & Vison

® Core Values Example:
® Brand Personality More Than Three Fifth believe that everyone

e Unique Selling Proposition deserves to have access to quality
mentorship and have business advice



Strong visual identities inspires you audience

and demonstrate the impact of visual

c Ia fti n g Yo ur branding on brand perception
Visual Identity

* Designing a logo EERES TRAN

e Selecting colors and fonts Thrse Fifth

e Choosing imagery that reflects
your brand's personality.
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Communicating Your Brand Story:

Your brand story is the narrative that
connects your brand with your
audience on an emotional level. It's the
story of:

¢ Who you are

¢ What you stand for

¢ Why you do what you do

Activity: Craft Compelling
Brand Story

A compelling brand story and strategies
for effectively communicating is done
through various channels - website,
social media, and marketing materials.

Example:

More Than Three Fifth was created with the
history of the Green Book and the 3/5
Compromise



Building Brand Trust
and Credibility

Trust is the foundation of any successful
brand. Building trust requires:
® Consistency
® Transparency
®* A commitment to delivering on your
brand promise L By e

Providing excellent customer service,
delivering high-quality products or
services, and engaging authentically
with your audience.



This provides a comprehensive
overview of the key concepts and
principles covered in Chapter One of
Building Successful with Limited
Resources and is designhed to
educate and engage readers on the
Importance of branding for
businesses.

Please contact us to for any help
branding your business.

347-206-6070
iInfo@morethanthreefifth.com
www.MoreThanThreeFifth.com




